


Eden

Create a brand identity for a carpentry company



Eden: Brand story

Eden is a bespoke and contemporary
carpentry brand. The people at Eden
are committed to architectural craft, as
well as sustainability by planting a new
tree for every tree they use. The name

‘Eden’ is based on the Garden of Eden.
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Eden: Marque

The Eden tree represents the key
points of the brand, Carpentry and
sustainability, as well as doubling
as a monogram. The type intersects
with the marqgue - extending the line
down the centre.
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Eden: icons

Using the same grid pattern
that was used to create the
brand marque, | created a set
of icons to be used as a device
throughout the brand.
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Eden: Animation






Eden: Stationary

The stationary for Eden is relatively
simple and clean. The line that runs
down the marque is used to set the
contact details in place.

The letterhead is printed onto tracing
paper, allowing the carpenters to reuse
the letterhead for sketching ideas.
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610 Westvale
Neston Cheshire
CHé64 OHU

T:0151 765 321
W:eden.co.uk

Head
of Lighting

Zac Minev

Eden
carpentry

With compliments

610 Westvale Neston
Cheshire, CH64 OHU

T:0151 765 321
E:eden@enquires.com
W:eden.co.uk
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Dear client

Os es molupta as minis siminihilit, coris cum aut fuga. Voluptum et que magnatur?
Dametvoluptiumdesquatiasressimevoloruptatesequisinullautipsapisdoluptaeremperumautetfaccustiumharitutautarumquesae
omnimineatisellaboreverferioritium, utiliquisitaconseporporibuselloressitiabore perirepelloremexetdiitfuga.ltaset, quibuscitiaceata
eatur sant fugit volupienimus ernatur?
Met,cuptur,quicepratempediinusdoluptasperianisautatendisessuntemsuntenestrumaquiasetexpelendaevidioromodguatharcidmod
quidelestmincorasandusnobisaperemexeradoluptaestiquamyoloreeosaniatiuntisnimintureceatiooptiumacerferiamravolorioblaut
volenderatio.Utvelit, quiodioinnisnistuntque posdipienescilignietautemeatiuntperspelenihiiquaest, siditque etquosquisutmagnis
acerfernatessimperferoommoluptaeetoccaeprepelenimpelimquibusamiabo.Taeriasavolormagnisdoluptatutemguam,utdoluptas
aborum adipsandam quat.
Occullautemconesuntiuntiomrumeiciumcoremfugiaspietquisquisveresmaximus,odiasamrem.Xerferoviduntacessolessimusapit, quo
maioearumenoscommoblaipsamreperovidemnatisreptassitiusacumsumaguatuscipsanditatumharumlaborpore poritiacimus.
Nam, quas abo. Ommo omnihil ibusaerum in perum est, volorro voluptat.

Voloresequequaeritautetreritam, officitatenusaestiasvoloressitatemutautamlaquuntdoluptaesequemagnatquassitivenimintur
repudaerum quatendandis ut amet lam et lam quiam qui consedis sunt, qui optat.

kind regards

C.Maxwell

610 Westvale Neston
Cheshire, CHé4 0HU
T:0151 765 321
E:eden@enquires.com
W:eden.co.uk




Eden: marque applications




TURF

Design the packaging for a given product in
order to increase its value.



TURF: Packaging

‘Turf” uses a simple but eye
catching design approach to create
a more superior look and feel to
what is normally a cheap garden
product. The pattern reflects that

of the lines commonly mown into
sports pitches.
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TURF: sheit presence

Turf's shelf presence can be
altered by twisting the packaging
to show the alternate lawn pattern.
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IKEA

Work in a team to art direct the front cover for The
Guardian Weekend’s headline, ‘Ingvar Kamprad dies’




IKEA: Art direction

A light hearted approach to
Ingvar’s death. The cover for the
magazine was art directed to
include as many ideas

as possible.

Ingvar meets his maker
A look back at the IKEA founders life.

Weekend




Thank you

Connor Maxwell
Connorjmaxwell@gmail.com
07766 396576









